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and marketing research. It is found that, if considering the market as a structural network which consists of
connected purchasers, our cognition and views derived from traditional paradigm of marketing mix management
(MMM) and relationship marketing ((RM) will change as long as the shift of paradigm—-self occur. That will
happen because the concept of networked —market emphasizes distinctly on the effect of externalities, which
includes attitude, intention, and behavior of one purchaser, and will influence what connected others in the same
networked—market.

Motivation of Expanding, the Tendency of Legitimacy and the Choice of Entry Mode
Song Tiebo and Chen Guoging 55
With a method of documentary studies, the author construct an analysis framework consisted of 3 sections,
expanding motivation of the firm’s regional diversity, the tendency of legitimacy and the choice of entry mode.
A firm with the motivation of asset—exploitation will have a tendency of internal legitimacy, then, the expansion
will through the entry mode of starting up; but a firm with the motivation of asset—seeking will have a tendency
of external legitimacy, and the expansion will happen through the motivation of asset—seeking.

Evolution, Paradox, and Overcoming: on China’s Modal of Low—cost Development
Wang Ning 63
The pattern of low cost development in China refers to the way of development with low cost spent on the
labor force, the provision of social welfare, the secure of the quality and safety of consumer goods, and the
polluting environment from both enterprises ‘and governments’ perspectives. Its essence lies in both enterprises
and governments reducing their necessary costs related to their respective obligations, for the purpose of earning
extra profit of economic growth. Its embryonic form, namely, the low cost of labor force, can date back to the
period of the plan economy. Its connotation and extension are, however, broadened since the reform initiated at
the end of 1978. While it has brought about spectacular economic achievements, it also has resulted in many
economic, social and environmental problems and has run into developmental plight. In order to realize the goal
of upgrading China’s industry, of social transformations and of enhancing institutional competitive advantages, it
is necessary for governments and enterprises to surpass the pattern of low cost development, and adopting the
strategies of coordinating and empowering development.

Cooperative Governance in the Process of Carrying out Social Politics, a Study Taken Guangzhou ’s
Politics of Rural Social Pension Welfare as Its Case
Guo Xiaocong and Li Hongtao 74
The executing of rural pension insurance policy is a complicated system, which will include several bodies. It
is impossible to demand them to obey single order. The problems of information asymmetry and client deputy
have increased the social cost for the model of single—core policy execution, account for the demands from citi -
zens are of unfixed and uniformed. Therefore, it is difficult to depend on the efforts of single body. The action
mechanism of cooperative governance is a consistent form constructing mutual confidence, carrying out
cooperation, and acquiring bi—achievement in the course of ‘co—-game’ by executing cooperative governance.
To decrease social cost, it is necessary for us to arouse and maintain their cooperative consciousness by
cooperative governance, and urge them organize the execution of social policy by themselves. And then, they can
decrease social cost by attending the cooperation actively. Therefore, it is realistic to embody their comparative
advantages and improve the execution effects of this social policy, if we impart them an independent

participation.

Some Historical Documentary Complements and Distinction about Chen Lanbin
Xie Fang 96
The paper corrects some historical facts of Chen Lanbin’s activities of leading the first group of Chinese
children to study in the United States, and those of his investigation alleged as abuses against Chinese laborers
in Cuba. It makes an analysis of the so—called  conservative and stubborn’ image of Chen Lanbin, and
suggests that there is a great potential room for exploring materials and relevant study of Chen Lanbin in the

field.
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